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FESPA BRASIL
EXPOPRINT DIGITAL

CONSOLIDA POSIGAO NO PAIS E ANUNCIA EDICAO ANUAL

AFESPABrasil / ExpoPrint Digital 2015 comprovou
sua posicdo como a primeira grande feira de negdcios
do ano no setor de impresséao digital e comunicagdo
visual. Promovida entre os dias 18 e 21 de marco no
Pavilhdo Branco do Expo Center Norte, a feira supe-
rou as expectativas e anuncia grandes novidades.

Durante os quatro dias de feira, foram registrados
14.236 visitantes Unicos. Os numeros deixam claro o
enorme sucesso da FESPA Brasil / ExpoPrint Digital
2015. Na comparacdo com a edicdo 2013, houve um
crescimento de 8% em visitantes Unicos.

Para abrigar as grandes marcas nacionais e inter-
nacionais, a area de exposicdo foi aumentada em 8%.
Foram 12% mais expositores do que em 2013 - e um
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crescimento ainda maior em marcas expostas: nesta
edicdo foi atingido o numero de 439 marcas.

Reforcando a proposta feita pela FESPA e APS
desde a primeira edicdo de reinvestir no mercado,
buscando profissionalizar o mercado e criar deman-
das de impressao e negbcios sustentaveis, foram
organizados dois congressos gratuitos durante a
exposicao: o Congresso Internacional de Impressdo
Digital e Digital Textile Conference, ja presente em ou-
tras partesdo mundo e realizado pela primeira vez no
Brasil. Ambos fizeram enorme sucesso, somando um
total de 496 participantes.

Desde 2011, a APS e FESPA vém estudando o mer-
cado visando oferecer uma solugdo perfeita para ex-

positores e visitantes, assim decidiu por promover a
feira no inicio do ano, e assim consolidando sua posi-
¢do como a primeira oportunidade do ano para gerar
negdcios e buscar novas oportunidades. Taliniciativa
comegou em marco de 2013, manteve seu posiciona-
mento em marco de 2015 e neste momento, atenden-
do mais uma vez a necessidade do mercado, a feira
passa a ser anual, com a proxima edicao ja confirma-
da, de 6 a9 de abril de 2016.

Outra grande novidade € que mais um segmento
ganha espaco e uma terceira feira é confirmada para
ocorrer na mesma data e espaco: a Brasil Label, ini-
ciativa promovida entre APS Feiras e FESPA voltada
para o crescente segmento de impressao de rotulos.

APS FEIRAS REFORCA
VARIEDADE DE SOLUCOES
APRESENTADAS

Para Alexandre Keese, Diretor da APS Feiras, “O
balanco é o mais positivo possivel. Recebemos na
FESPA Brasil / ExpoPrint Digital 2015 impressores
vindos de todos os lugares do pais. Sdo empresarios
buscando novos investimentos, tecnologias e opor-
tunidades de negdcio. E tudo foi encontrado aqui”.

Keese ressalta a parte educacional e tecnologi-
ca da feira: “Tivemos uma série de palestras sobre
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tecnologia, gestdo e oportunidades. Os expositores
demonstraram tecnologias em software, hardware,
gestdo, insumos, para que todas as solu¢des de co-
municacao visual, impressdo digital e vestuario fos-
sem atendidas de forma plena dentro da feira. Os em-
presarios sairam com a semente e pensando quantos
projetos eles podem desenvolver”.

O diretor da APS Feiras encerra destacando seg-
mentos fortes e as novidades para o préximo ano:
“Tivemos uma éarea téxtil forte, com impressdo em
cima de tecido gerando novas oportunidades de pro-
dutos e negdcios em vestuario. Apresentamos ainda
sublimagdo, comunicagao visual, rapidas e baixas ti-
ragens; enfim, conseguimos cobrir tudo o que existe
de novo. Para 2016, sera planejada uma feira ainda
mais especial, com mais contetdo, trazendo informa-
¢do sempre de primeira. Vamos agregar mais areas,
como a label, além de uma série de palestras e outras
atividades”.

CONGRESSOS NA
FESPA BRASIL

Em 2015, a FESPA Brasil promoveu a segunda edi-
¢édo do Congresso Internacional de Comunicagao Vi-
sual e Impressédo Digital. Assim como em seu primeiro
ano, a iniciativa foi bem sucedida. Durante trés dias, o
auditorio ficou repleto de empresarios que buscavam
dicas e técnicas passadas por especialistas renoma-
dos de todo o mundo. Uma oportunidade Unica de
aprendizado.

Dentro do Congresso Internacional de Comu-
nicagdo Visual e Impresséo Digital, foi promovido
o primeiro Debate de Estratégias de Mercado da
Comunicagao Visual no Brasil. A parceria entre
APS, FESPA e Revista GF trouxe resultados positi-
vos. Mediado pela editora da GF Luciana Andrade,
especialista no segmento de comunicagao visual,
cinco empresarios de diferentes pontos do Bra-
sil - Fortaleza, Curitiba, Sédo Paulo, Porto Alegre
e Cuiaba - passaram experiéncias, impressoes,
métodos e técnicas ao publico. Foram abordados
nichos de mercado, tecnologia, evolugdo empre-
sarial, o trabalho com os funcionérios, o impacto
da economia, a busca por agregar valor, projetos
em novas areas, o futuro da comunicacao visual e
muito mais. O publico participou tirando duvidas e
transmitindo suas aspiragées no mercado.

Anovidade na FESPA Brasil 2015 foi o Digital Texti-
le Conference. Ainiciativa destacou a impressao digi-
tal téxtil - ou estamparia digital -, que estd em franco
crescimento no Brasil e no mundo, gerando altas de-
mandas de impressdo. Durante todo o dia, empresa-
rios e especialistas no ramo falaram sobre técnicas,
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processos, historia e outros pontos. Os representan-
tes da APS Feiras e FESPA destacaram a importancia
dada em reverter os lucros em educagdo para o mer-
cado, além de preocupagdo em gerar demanda de
impressao.

Ricardo Pi, diretor da Durst no Brasil, foi um dos
palestrantes do Digital Textile Conference Sao Paulo:
“No congresso, pudemos compartilhar com o publi-
co local algo que ja vem acontecendo com forga na
Europa e Estados Unidos: o uso do tecido para comu-
nicacao visual em grandes formatos. Comparamos a
diferenca em termos de custo e os beneficios do soft
signage. Demonstramos esta possibilidade aos par-
ticipantes”.

O gerente comercial da Global Quimica & Moda,
Felipe Simeoni, reforca a presenca na FESPA Brasil e
o patrocinio ao Digital Textile Conference: “Tivemos
uma participagao muito qualitativa. Com muito pra-
zer recebemos 0s N0ssos principais clientes em nos-
so estande, de grandes indUstrias do pais. A Global e
referéncia no segmento téxtil e ministramos quatro
palestras. Dividimos conhecimento e vivéncia de
mercado. Tivemos um dia especializado no segmen-
to téxtil e pudemos levar contetdo e referéncias do
mercado”.

EXECUTIVOS DA FESPA
CELEBRAM RESULTADOS
DA FESPA BRASIL

Durante a FESPA Brasil 2015, os executivos da
FESPA na Europa estiveram no Expo Center Norte e
viram de perto a consolidagdo da marca no pais com
asegunda edicdo da feira.

O presidente da FESPA, Lascelle Barrow, relata: “A
feira foi fantastica. E absolutamente incrivel o nime-
ro de pessoas que vieram este ano. Em todos os dias,
esteve lotada. As pessoas ficam o dia todo na feira.
E uma grande oportunidade ter a FESPA no Brasil.
Os expositores ficaram extremamente felizes e isto é
muito bom”.

Neil Felton, FESPA’s Chief Executive Officer, frisa:
“As pessoas vieram até a FESPA Brasil para buscar
apoio em encontrar novas possibilidades de nego-
cios e impressao. Temos grandes oportunidades no
pais. A impressao digital € muito forte e oferece vas-
tas possibilidades de negocio. Os visitantes estdo se
inspirando e dizendo que as coisas vdo mudar e me-
lhorar”.

Na primeira visita ao pais de Michael Ryan, FES-
PA’s Exhibition Manager, ha 10 anos, as pessoas per-
guntavam quando a FESPA estaria no Brasil. “E agora
temos esta feira incrivel! E uma grande alegria para a
industria. A FESPA nao visa lucros. Ela reinveste seus

lucros na industria, com seminarios, conferéncias e
treinamentos. Estamos falando com expositores e
com a comunidade de impresséo para que possamos
fazer o investimento da melhor maneira possivel; ve-
mos um grande futuro para a FESPA aqui no Brasil”,
e adiciona: “Desde o primeiro dia, os expositores me
paravam no corredor e diziam: Michael, a feira esta
excelente. Todas as empresas com quem eu falei ti-
veram uma grande feira. O feedback foi muito positi-
vo. Algo muito importante é que as expectativas com
a FESPA ja sdo grandes. E elas foram alcangadas no
Brasil”.

De acordo com William Khabbaz, International
Sales Executive da FESPA: “Tivemos um alto nime-
ro de visitantes. Ouvi os expositores na feira que
ressaltaram a qualificacdo do publico. Tivemos
um segmento téxtil forte. Os brasileiros estdo em
busca de informagdes e a parte de contetdo foi
interessante. Nossa politica é de reinvestir todos
0s nossos lucros no mercado. Fazemos conferén-
cias ao redor do globo e fomentamos a industria
para gerar novas demandas de impressao. Mostrar
novas maquinas, tecnologias e possibilidades. A
FESPA Brasil 2016 sera maior e melhor. Estamos
sempre buscando novos mercados e prontos para
0 ano quevem”.

WRAP CUP MASTERS SERIES
TEM NOVO CAMPEAO

Outra iniciativa que contou com sua segunda edi-
¢ado foi o Wrap Cup Masters Series Brasil, um campe-
onato de envelopamento de veiculos. O grande cam-
pedo foi Eduardo Chardosim Stabel, de Porto Alegre
(RS), que superou na final Marcos Araujo Pereira, de
Diadema (SP).

Eduardo Chardosim Stabel, que ficou muito
perto do prémio em 2013, voltou e sagrou-se o
grande vencedor. Ele destacou os 18 anos de expe-
riéncia como bagagem para a disputa. Para Stabel,
“O dia a dia conta muito, pois trabalho com isso ha
muitos anos e sei que é a experiéncia rotineira o
principal treinamento. Vou me preparar muito para
o mundial, seguir trabalhando forte e ficar atento
as novidades do mercado para conseguir sempre
os melhores resultados”.

Adriano Medeiros, da PixelDots, reforcou a evolu-
¢do dos competidores entre os dois torneios: “Fica-
mos impressionados com a categoria avangada dos
doze competidores. Todos demonstraram um exce-
lente preparo, cada um com seu método, e a vitoria
do Eduardo nao foi uma surpresa, pois ele também
tem um nivel altissimo. J& estamos preparando as no-
vidades para os competidores de 2016!”.
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IMPRESSAQ DIGITAL EM FOCO
NA EXPOPRINT DIGITAL

A ExpoPrint Digital demonstrou solugdes diversas
em impressdo digital. Desde os softwares de pré-im-
pressdo e gerenciamento, além das infinitas possibi-
lidades do web-2-print, passando pela impresséo de
dados variaveis, baixas tiragens, sob demanda, rotu-
los, chegando ao acabamento digital e todos os subs-
tratos que podem ser impressos, a feira foi recheada
de solucbes e lancamentos.

O diretor da ExpoPrint Digital e gerente de vendas
da Canon, Eduardo Buck, ressalta: “A ExpoPrint Digi-
tal / FESPA Brasil foi um novo marco para a Canon no
Brasil, pois em meio as incertezas da economia, con-
tinuamos a investir no Brasil. Trouxemos ao mercado
gréafico brasileiro um novo portfélio de equipamentos
que tem por objetivo melhorar a eficiéncia no uso da
tecnologia de impressdo sob demanda. O lancamen-
to da imagePRESS C800/C60 para graficas rapidas e
impressdo de livros sob demanda teve uma o6tima
repercussao e foi um dos destaques, ao lado da Océ
Arizona 6170 direcionada a comunicacéo visual”.

O presidente da Afeigraf e diretor da Gutenberg,
Klaus Tiedemann, falou sobre os resultados alcan-
cados: “Tivemos uma visitagdo excelente, espe-
cialmente com publico de qualidade. A ExpoPrint
Digital demonstrou que a impressao digital esta no
foco dos investimentos do mercado de impressao.
Na feira, a Gutenberg demonstrou uma solugao
brasileira para impresséo digital transpromo, que
gerou muito interesse”.

Elaine Almeida, vice-presidente da Afeigraf e ge-
rente de marketing da Ferrostaal, salienta que a feira
superou os resultados esperados: “A feira foi muito
boa. Superou nossas expectativas. Vimos um publico
diferenciado, em busca de novidades. Muitos viram
na ExpoPrint 2014 nosso produto e agora vieram com
um projeto amadurecido em mente. O trabalho foi
plantado e logo teremos nosso éxito”.

Para José Luis Gutiérrez, presidente da Heidelberg
do Brasil, o balanco foi muito positivo: “O fluxo de visi-
tantes e a qualidade do publico realmente nos surpreen-
deram. Fechamos negdcios na érea de acabamento e os
langamentos da linha Linoprint, explorando aplicagbes
especiais e produtos de alto valor agregado, chamaram
muito a atengdo do publico. Temos certeza de que mui-
tos negocios se concretizarao”, afirma.

A Sharp escolheu a ExpoPrint Digital para voltar
ao Brasil com muita criatividade e interatividade.
“A Sharp veio para o Brasil recentemente e este é 0
primeiro evento grande e de expressao no Brasil. A
reacao das pessoas foi algo muito positivo para nos.
Quem ja conhecia a marca viu que estamos de volta e
com forga. Apresentamos produtos e vimos a identifi-

cacgdo do brasileiro com a marca”, avalia Marcelo Izar
D’Alessio, gerente de marketing da Sharp.

O novo presidente da Ricoh Brasil, Alejandro Tomas,
esteve na feira e presenciou o sucesso do estande da
empresa. “Estamos muito felizes com a feira. Langamos
uma impressora digital de cinco cores e ficamos satis-
feitos com a visita dos clientes e a dinamica do estande.
Esta superior as expectativas que tinhamos para afeira”.

Luis Iglesias, diretor executivo de Artes Gréficas
da Xerox, foi um dos palestrantes do Congresso Inter-
nacional de Comunicacgao Visual e Impressdo Digital e
fala sobre a ExpoPrint Digital: “O ponto positivo é que
o indice de visitacdo foi acima do que esperavamos.
Muitos vieram conferir as novidades. Ainda vamos co-
lher frutos do que vimos aqui para os proximos meses
dos clientes que passaram pelo estande”.

O gerente senior de revendas, distribuicdo e va-
rejo da Canon, Luciano Quidicomo Neto, destacou
as boas vendas durante a feira: “Estamos muito sa-
tisfeitos em mais um participagdo na FESPA Brasil.
Tiramos o melhor para a companhia com nossos lan-
¢amentos, como a multifuncional colorida, com gran-
des resultados e cerca de 10 vendas durante a feira”.
Eduardo Petroni, diretor Superintendente da Canon -
Océ, relatou a visao da ExpoPrint Digital, onde langou
a nova familia Océ Arizona e promoveu importantes
contatos. “Afeira foi positiva para nés, muito mais do
que esperavamos. O objetivo final foi alcancado”.

Michel Cecilio Junior, gerente de produtos Riso,
destaca a ExpoPrint Digital como o lugar ideal para
a Gomagq estar: “Superou as expectativas como to-
dos os anos. O que consideramos importante é que
a ExpoPrint Digital contrapde aquela objegdo sobre
crise ou mesmice do mercado. Ela traz novidades.
Aqui, conseguimos apresentar solug¢des de ponta, no-
vos desenvolvimentos e nichos de mercado. Fazemos

uma relagdo de parceiro com o cliente. E esta feira
permite ao cliente as possibilidades de expansao”.

A Alphaprint focou em impressdo digital para
esta edicéo da ExpoPrint Digital 2015. Hadriano Do-
mingues, diretor de planejamento e marketing, frisa:
“Em relacao a feira, focamos a parte digital, em toda
a cadeia de impressao digital. A visitacdo foi boa, o
estande ficou sempre cheio. Abrimos alguns projetos
e gostamos de participar da feira. O saldo é positivo,
com abertura de novas oportunidades”. Dentro do
estande, um dos sucessos foi a PrintOne, com as faci-
lidades do web-2-print.

Ronaldo Arakaki, gerente de marketing e negécios
da Konica Minolta, fala da satisfacédo da empresa em
participar da feira: “Ficamos satisfeitos com o movi-
mento do estande e também em fechamentos de ne-
gocios, foi um sucesso acima do estimado. Tivemos
um retorno positivo com nossos dois lancamentos”.

O diretor da Imidia, Heberto Pachon, frisou o inte-
resse do publico pela impressao digital: “Em termos
de impressédo digital, vimos muitas pessoas interes-
sadas. Afeira foi bastante movimentada, com interes-
se real, tendo em conta as questdes econdmicas atu-
ais. Tivemos boas reunides durante a feira. Considero
uma feira de muita qualidade, bem organizada, com
estandes e demonstracdes de alto nivel”,

COMUNICACAO VISUAL
EM ALTO NIVEL NA FESPA
BRASIL 2015

As solucdes de comunicacéo visual, sinalizagao,
grandes formatos e muitos outros segmentos estive-
ram presentes no espaco de exposi¢do da FESPA Bra-
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sil 2015. A HP patrocinou o Congresso Internacional
de Comunicagdo Visual e Impresséo Digital e estreou
com éxito na FESPA Brasil ao apresentar sua linha
Latex, muito bem recebida. Edissa Furlan, gerente de
comunicagdo e marketing da HP, destaca: “A feira foi
uma grata surpresa neste primeiro ano da HP. Vimos
um publico interessado, de qualidade, e para nos é
uma honra ter colhido os frutos na feira. Sentimos a
busca por novas aplicagdes, com empresarios que
buscam a criatividade”.

Para Fabio Colello, diretor comercial da Aplike,
a visitacdo de qualidade acima das expectativas
ficou comprovada: “Nés medimos o interesse dos
visitantes através de fichas de cadastro. Consegui-
mos um numero de fichas 85% acima do esperado.
Também conseguimos fechar varios negocios du-
rante a feira”.

A Alltak trouxe o especialista mundial de veiculos
Justin Pate para abrilhantar a festa de seu estande.
Para Alessandro Campos, “A expectativa é sempre
boa por se tratar de uma feira internacional. Resolve-
mos em 2013 participar e esperamos 0s 2 anos para
fazer com que ela acontecesse. E foi surpreendente.
Conseguimos um 6timo resultado. Todos os dias de
feira foram positivos em negécios e visitagao”.

Fernando Schevz, gerente comercial da Akad, é
outro profissional que destacou como ponto princi-
pal a qualidade do publico: “A FESPA Brasil foi bem in-
teressante. Fizemos muitos contatos com um publico
qualificado e focado, que veio realmente interessado
em conhecer as tecnologias Novajet e Novacut”.

O gerente comercial da Mimaki, Danilo Ribeiro, fri-
sa a evolucdo da feira: “E a segunda edicio da FESPA
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que participamos e vimos uma boa evolugdo. Assim
como no primeiro evento, é um publico qualificado,
tomador de deciséo, vindo com conhecimento e ideia
de investimento”.

A evolucdo positiva também foi notada por
Willians Lotti, product manager da Roland: “Na dlti-
ma edi¢do que participamos, vimos que ela traz um
publico focado, e trouxe bons negocios. Nesta nédo
foi diferente. Percebemos que o publico estd interes-
sado. Com a feira, recebemos quem quer investir. O
mercado esta forte, como em sublimacgéo”.

Nelson Baker Junior, coordenador comercial da
Metalnox, destaca: “Participamos da feira no Brasil
desde sua primeira edicdo. E muito importante, pois
acontece emtodo mundo e a edicdo nacional tem um
destaque em comunicagdo visual; tivemos a chance
de mostrar novas oportunidades para este mercado,
tanto com sublimagao como impresséo direta”.

FESPA BRASIL / EXPOPRINT
DIGITAL E ESPACO PARA
LANCAMENTOS

Muitas empresas aproveitaram a oportunidade
dada pela FESPA Brasil / ExpoPrint Digital para lan-
carem produtos dentro dos mercados de impresséo
digital e comunicagéo visual. Novos equipamentos,
softwares, servicos e substratos foram vistos pela pri-
meira vez nos estandes dos expositores.

Um exemplo foi a Imprimax, que langou mais de
150 novos itens de produtos na FESPA Brasil com

uma excelente receptividade, como conta a gerente
comercial Luciana Ventura. “Estamos bastantes sa-
tisfeitos com os resultados obtidos e a qualidade do
publico que frequentou nosso estande. As pessoas
estdo aquirealmente em busca de fechamento de ne-
gocios, isto é extremamente interessante”. Aempresa
foi patrocinadora do Wrap Cup Masters Series Brasil.

O diretor técnico da FIX Impressoras, Edson Agos-
tinho, notou que o visitante veio a procura de negd-
cios: “Os visitantes ndo querem parar de investir. O
lancamento de nossa tinta foi um sucesso, houve uma
grande repercussdo. Para nos, foi uma boa feira. Ago-
ra para colher os frutos temos que trabalhar. A FESPA
Brasil nos trouxe uma boa divulgagéo, as pessoas vie-
ram e nos conheceram. O retorno foi muito bom”.

Fabricio Christoff, gerente da J-Teck, destaca a
qualidade e variedade do publico que visitou seu
estande na FESPA Brasil e conheceu seus lanca-
mentos: “Recebemos visitas de todos os tamanhos
de clientes em nosso estande, pessoas focadas
que vieram para comprar e ampliar seus negdécios.
Temos agora para trabalhar um resultado pos-fei-
ra, com muitos contatos de gente interessada em
nossas solucoes. Aquela ideia do medo financeiro
nao foi o que vimos na FESPA Brasil. Em volume de
contatos a feira foi muito boa”.

A Sign Supply, patrocinadora da Wrap Cup Mas-
ters Series Brasil, fez sucesso com sua nova logo. “O
balanco é positivo pela qualificacdo do publico que
estd visitando a feira. Tivemos muita procura de pes-
soas interessadas em magquinarios e suprimentos.
Isto é bastante positivo para nés”, diz Markus Runk,
da area de marketing da Sign Supply.

IMPRESSAO TEXTIL DESTACA
BOM MOMENTO E GRANDES
RESULTADOS NA FESPA
BRASIL 2015

A impressdo digital téxtil - ou estamparia digital
- foi um ponto de destaque na FESPA Brasil 2015. Em-
presas nacionais e internacionais expuseram suas so-
lugdes para este segmento que vem crescendo a cada
ano e é uma excelente oportunidade de investimento,
independente de cenarios externos.

Carlos Vargas, gerente comercial da BM do Brasil,
ressaltou o publico qualificado e selecionado. “Eram
diretores e técnicos com poder de decisdo. Vimos
uma boa circulagdo de pessoas e percebemos que
todos que passaram pela feira, visitaram nosso es-
tande. Para superar a crise, apenas trabalhando mui-
to. Estamos em um setor - estamparia digital - muito
privilegiado, que esta crescendo. Hoje a BM sabe que
pode apostar na feira e em 2016 estaremos novamen-
te e com uma forca ainda maior”.

AMS Printing Solutions foi patrocinadora da FES-
PABrasil 2015. Para a gerente de vendas da MS, Ana Fi-
gueiredo, o saldo foi satisfatorio: “Tivemos resultados
positivos em expor e patrocinar a FESPA Brasil 2015.
Patrocinar a feira foi importante, pois conseguimos
aumentar a divulgacdo de nossa marca pela feira. E
estaremos aqui em 20167, conclui.

A Durst foi uma das patrocinadoras da FESPA
Brasil 2015. O diretor da Durst no Brasil, Ricardo Pi,
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salientou a forga da feira com foco em negocios: “A
FESPA Brasil tem um propésito muito interessante e
posso garantir que atingimos o objetivo planejado:
ela é uma feira de negdcios. O publico vem para fazer
negocio. Trouxemos uma maquina inédita na Améri-
ca do Sul e tivemos muitos clientes que puderam co-
nhecer o equipamento em funcionamento. O grande
ponto é que ela é uma feira com um publico focado e
determinado”. A empresa apresentou suas solugdes
juntamente com a representante Vinilsul.

A Epson ampliou o sucesso obtido na FESPA Bra-
sil 2013. De acordo com Evelin Wanke, especialista de
produtos Epson para a linha de Grandes Formatos, “A
FESPA Brasil foi muito interessante desde o primeiro
dia, movimentada e com clientes bem qualificados.
Ja fechamos alguns negécios e o balanco é extrema-
mente positivo, assim como a FESPA Brasil 2013, que
ja havia trazido bons resultados para a Epson; estava-
mos com boa expectativa e a feira respondeu bem a
essas expectativas”. Aempresa promoveu um grande
trabalho na impressdo téxtil, com equipamentos e
patrocinio ao Digital Textile Conference.

Paolo Torricella, Area Sales Manager da Reggiani
Macchine, estreou com qualidade: “E a primeira FES-
PA Brasil que participamos. A feira foi muito boa para
a apresentagao de nosso equipamento hibrido com
alta velocidade”.

EXPOSITORES DE TODO

O MUNDO RESSALTAM
PUBLICO FOCADO DA FESPA
BRASIL / EXPOPRINT DIGITAL

Marcas conhecidas globalmente estiveram du-
rante os quatro dias de evento na FESPA Brasil 2015 e
puderam apresentar seus langamentos a um publico
focado e de qualidade. Representantes e profissio-
nais de todo o mundo participaram da iniciativa e
colheram bons resultados.

Seweryn Wiciak, export manager da Opus, sen-
tiu uma diferenca positiva em relacéo as feiras na
Europa: “Ficamos surpresos com a quantidade e o
grande interesse dos visitantes da FESPA Brasil, espe-
cialmente se compararmos com as feiras da Europa.
Sentimos aqui um potencial maior, com as pessoas
realmente comparecendo ao estande”.

Pedro Sousa, Suporte Técnico e Especialista de
Produto da Caldera, ressaltou a expansdo da marca
durante a FESPA Brasil 2015: “Tivemos uma visibi-
lidade muito boa em comparacdo a outras feiras.
Conseguimos um relacionamento com os visitantes
e também com os outros expositores, em importan-
tes negocios B2B, comprovando que é uma feira real-
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mente voltada para negdcios”.

Edsel Lonza Jr., diretor da LZ Consultoria, estreou
na FESPA Brasil 2015 com sucesso: “Estamos surpre-
sos com o grande sucesso da feira. Estivemos em
contato com visitantes nacionais e internacionais.
Para nos, o saldo foi extremamente positivo e valeu
a pena a participagao”, e destaca também as pales-
tras: “A FESPA sempre se preocupa em tornar o even-
to educacional e o mercado brasileiro precisa muito.
Para nos, foi um prazer colocar um consultor associa-
do falando sobre um tema especifico. Tivemos um
retorno do publico e pretendemos fazer ainda mais”.

Rogério Pinho, da AlphaGraphics, fala do balanco
da empresa na feira: “Estivemos nas ultimas edi¢oes
da feira e esta foi uma das melhores que ja participa-
mos, com o estande cheio o tempo todo. O publico
veio para fazer negocios e no nosso caso foi muito
positivo. Aimpressdo 3D chamou muito a atengao”.

O coordenador de marketing da ZAP, Gustavo Va-
rella, relata: “Tivemos um fluxo muito bom de clientes
em nosso estande que estdo dentro de nosso foco
de atuacdo. Conseguimos interagir com prospects e
clientes de uma forma muito boa. O relacionamen-
to foi positivo e esperamos agora aumentar nossa
participacdo de mercado em Sdo Paulo e em todo o
Brasil”.

O diretor comercial da 4rag, Helio Oliveira, frisa
sua estreia na feira: “Achei bastante interessante, me
surpreendeu positivamente. Tivemos um retorno,
com uma grande procura no estande por produtos e
servigos oferecidos. Meu balanco é muito positivo em
relagdo ao que imaginavamos’”.

Andrea Costa apresentou a plataforma Isidora: “O
Isidora participa da terceira feira ExpoPrint e nova-
mente foi muito produtivo. O publico estava interes-
sado e gostou muito desta solugdo web-2-print”. Pela
OKI, o gerente de marketing Marcelo Cerri destaca:
“Trouxemos Nossos equipamentos com toner branco.
Tivemos uma grande recepgéo do produto, com mui-
ta gente interessada. As pessoas adoraram nossos
produtos e bons negdcios vao sair daqui”.

DIVERSIDADE DE
POSSIBILIDADES

Para quem queria ampliar seus negdcios ou co-
nhecer solu¢bes que facilitassem sua rotina nas em-
presas, a FESPA Brasil / ExpoPrint Digital atendeu
plenamente todas as necessidades. Os estandes
apresentaram uma variedade de servigos e solugdes,
englobando de fato toda a cadeia de impressao.

Ricardo Ottolia, responséavel pela drea comercial
da Endutex, afirma: “Posso dizer com muita satisfa-
¢éo que o balanco foi muito positivo. Surpreendeu e

superou as expectativas. Um publico realmente foca-
do, voltado a negocios, que veio em busca de novida-
des e produtos diferenciados. E a Endutex ofereceu a
estes visitantes algo especial’.

O CEO da Cotaprint, Thiago Cid, conseguiu divul-
gar seu site de cotagdes graficas para os visitantes: “A
feira foi muito bacana para nés. Queriamos divulgar
nosso site para os empresarios graficos e também
aos clientes finais e conseguimos. Recebemos em
nosso estande um publico variado e conseguimos fa-
zer muitos cadastros”.

O diretor comercial da Vitor Ciola, José Eduardo
Ciola, ressaltou o bom movimento: “Tivemos um bom
movimento em nosso estande. Viemos pela terceira
vez na feira - desde 2011 na Digital Imaging - e sempre
vemos pessoas interessadas e que querem investir. A
organizacdo novamente foi muito boa”. Quem tam-
bém demonstrou entusiasmo foi Luciano Santana,
diretor comercial da Mettalforma, que apresentou
sua solucao de corte laser: “A feira foi melhor do que
o esperado em relagédo a negodcios, acima de nossas
expectativas’.

PUBLICO QUALIFICADO E
PRONTO PARA INVESTIR

A FESPA Brasil / ExpoPrint Digital € conhecida
no mercado por ser uma feira que recebe o publico
certo: o empresario tomador de decisdo, pronto para
fecharnegocios e investirem solugdes que irdo trans-
formar suas empresas. Durante a feira, estes visitan-
tes conheceram os expositores, trocaram contatos e
j& concluiram negociagdes relevantes. No total, foram
14236 visitantes de todas as regides do Brasil e tam-
bém de outros paises.

A empresaria no ramo téxtil, Teodomiria Ribeiro
de Moraes, veio de Salvador (BA). Com interesse de in-
gressar em comunicagao visual, aprovou as solugoes:
“Gostei muito, hd muitas opcdes e novidades. A tec-
nologia esta ajudando bastante em nossa atividade e
fiquei impressionada com o que vi. J& peguei alguns
contatos para depois negociar”.

O gerente comercial Santiago Francisco da Silva,
de Mogi das Cruzes (SP), quis conhecer de perto os
lancamentos: “Atuo em uma revenda e visitei a feira
com o objetivo de conhecer as impressoras de gran-
de formato, pois estamos conseguindo clientes neste
segmento. E a feira esta muito boa para quem atua
com grandes formatos. Chamou bastante atencao
com novidades”.

Herick Ghenov, empresario de Guarulhos (SP),
participou para buscar oportunidades de investimen-
to: “Além das tendéncias em novas tecnologias, quero
sabero que h& de novidade no mercado e estudar no-

vos investimentos para poder atender uma demanda
maior de clientes. A cada dia o cliente se preocupa
mais em comunicacao visual. Até dentro de suas re-
sidéncias as pessoas estdo usando impressao, como
na decoragdo. Nos preocupamos em atender a de-
manda atual. E se tem demanda, tem investimento”.

O empresario Gelne Nascimento Sousa, de Capim
Grosso (BA), fala de sua impressao com a FESPA Bra-
sil 2015: “E completa, com muita novidade. Encontrei
tudo o que procurava. Foi positivo vir até aqui, me
atendeu bem. E j& vou me programar para vir ano que
vem”.

O estudante de Design Grafico, de Caieiras (SP),
Guilherme Candido da Silva, veio conhecer solucbes
diferenciadas: “Estamos produzindo uma revista e
viemos conferir solucdes de produgéo grafica. Que-
remos saber mais sobre impressdo e suprimentos.
Foi muito interessante ver a diversidade de papéis e a
qualidade de impressao. A visita valeu muito”.

Joyce Silva Fonseca, gerente comercial de vendas
de Belo Horizonte (MG), aproveitou a feira para fazer
contatos. “Trabalhamos com comunicagéo visual e
sublimacao. Vim buscar clientes e oferecer nosso tra-
balho. Vi um pessoal préprio deste segmento. Era o
que a gente procurava. Trocamos cartoes e contatos,
foi excelente”.

Otavio Aguiar, Séo Paulo (SP), é diretor no ramo
grafico. “E a primeira vez que visito a feira. Foi inte-
ressante, pois ha uma gama enorme em tipos de ser-
vicos e produtos, como maquinario e suprimentos.
Abre um leque para quem trabalha no ramo”.

Mariano Vasquez é empresario no Chile e veio
com seu sécio para realizar investimentos: “Viemos
ao Brasil para ampliar nossas possibilidades de ne-
gocios. Queremos um equipamento de impressao
digital para rodar juntamente com nossas maquinas
offset e oferecer algo mais para os clientes”.

Luis Ortiz Montero reside no Peru e voltou ao Bra-
sil para concretizar seus planos: “Vim no ano passado
na ExpoPrint 2014 e desde entdo estudei qual seria
opg¢ado para a minha empresa. Agora sera 0 momento
de investir no equipamento escolhido”.

Outro visitante sulamericano foi Matias Hurtado,
do Uruguai: “Estou sempre visitando as feiras para
conhecer as tendéncias de impressdo. E o que eu vi
aqui na FESPA Brasil me impressionou bastante. Me
interessei muito por impresséo digital téxtil”.

A ExpoPrint Digital e a FESPA Brasil sequem divulgando as
novidades dos mercados de impresséo digital e comunica¢do
visual em seus canais na internet. Acesse os sites expoprintdi-
gital.com.br e fespabrasil.com.br, curta as paginas facebook.
com/expoprintdigital e facebook.com/fespabrasil e siga no
Twitter: @expoprintdigi e @FespaBrasil.
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FESPA BRASIL [ EXPOPRINT DIGITAL
REINFORCES PRESENCE IN THE COUNTRY AND
ANNOUNCES ANNUAL EDITION

FESPA Brasil / ExpoPrint Digi-
tal 2015 confirmed itself as the first
major business exhibition of the
year in the digital printing and vi-
sual communication sectors. The
exhibition, held between March 18
and 21 in the White Pavilion (Pavil-
hdo Branco) of Expo Center Norte,
exceeded expectations showcas-
ing brand new features.

During the four days of the ex-
hibition, there were 14,236 unique
visitors. The figures illustrate the
huge success of FESPA Brasil / Ex-
poPrint Digital 2015. Compared to
the 2013 edition, there was an 8%
increase in unique visitors.

In order to accommodate the
major national and international
brands, the exhibition area was
increased by 8%. There were 12%
more exhibitorsthanin2013—and
an even greater increase in brands
on display: this year’s event saw
439 brands represented.

Reinforcing the proposal put
forward by FESPA and APS from
the inaugural exhibition, to rein-
vest in the market in order to in-
crease its professionalization and
to create printing demand and
sustainable business, two free
conferences took place during the
exhibition; the International Digi-
tal Printing Congress and the Dig-
ital Textile Conference, which are
already established in other parts
of the world, but were held for the
first time in Brazil. Both were an
enormous success, with a total of
496 participants.

Since 2011, APS and FESPA
have been studying the market
with a view to offering the perfect

solution for exhibitors and visitors.
Therefore, it was decided to hold
the exhibition at the beginning of
the year, and bolster its position
as the first opportunity of the year
to generate business and seek
new opportunities. This initiative
began in March 2013, reinforcing
its brand in 2015 and now, in order
to meet the market demands, the
exhibition will be held annually
with 2016’s show confirmed for
April 6-9.

FESPA Brasil & ExpoPrint Digi-
tal 2016 will be bigger than ever as
the show will be co-located with
Brasil Label; an event also spon-
sored by APS Feiras and FESPA
aimed at growing the label print-
ing market.

APS FEIRAS
ENDORSES
THE VARIETY
OF SOLUTIONS
PRESENTED

For Alexandre Keese, Director
of APS Feiras, “The bottom line is
as positive as possible. At FESPA
Brasil / ExpoPrint Digital 2015, we
welcomed printers from all over
the country. They are entrepre-
neurs seeking new investments,
technologies, and business op-
portunities. And everything was
found here.”

Keese emphasizes the educa-
tional and technological side of
the exhibition: “We had a series of

lectures on technology, manage-
ment, and opportunities. The ex-
hibitors showcased technologies
in software, hardware, manage-
ment, and inputs, so that all the vi-
sual communication, digital print-
ing, and clothing solutions were
fully covered within the exhibition.
The entrepreneurs left the pavilion
with ideas and thinking about how
many projects they can develop.”

The director of APS Feiras fin-
ished by highlighting the strong
sectors and the new features for
next year: “We had a strong textile
area, with printing on fabric gener-
ating new opportunities for prod-
ucts and business associated with
clothing. We also presented sub-
limation, visual communication,
and quick short runs; in short, we
managed to cover all the new in-
dustry developments. For 2016, we
are planning an even more mem-
orable exhibition, with even more
outstanding content. We will add
more areas (e.g., related to labels)
as well as a series of seminars and
other activities”.

CONGRESSES AT
FESPA BRASIL

In 2015, FESPA Brasil pro-
moted the second edition of the
International Congress for Visual
Communication and Digital Print-
ing. As in its first year, the initia-
tive was very successful. For three
days, the auditorium was filled
with entrepreneurs seeking tips
and techniques passed on by re-
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nowned experts from around the
world; providing a unique learning
opportunity.

Within the International Con-
gress for Visual Communication
and Digital Printing, the first De-
bate of Market Strategies for Visu-
al Communication in Brazil was
held. The partnership between
APS, FESPA, and the magazine
GF brought positive results. Medi-
ated by the editor of GF, Luciana
Andrade, an expert in the visual
communication segment, five en-
trepreneurs from different parts of
Brazil — Fortaleza, Curitiba, Sdo
Paulo, Porto Alegre, and Cuiaba
— reported experiences, opinions,
methods, and techniques to the
public. Topics covered included:
market niches, technology, busi-
ness development, work with em-
ployees, the impact of the econ-
omy, the search for added value,
projectsin new areas, the future of
visual communication, and much
more. The public participated by
asking questions and conveying
their aspirations regarding the
market.

The novelty at FESPA Brasil
2015 was the Digital Textile Con-

ference. The event highlighted
digital textile printing, which is
booming in Brazil and around the
world, generating high demand
for printing. Throughout the day,
entrepreneurs and experts in the
field talked about techniques, pro-
cesses, history, and other points.
Representatives of APS Feiras and
FESPA highlighted the importance
given to returning the profits to
education for the market, as well
asthe concern for generating print
demand.

Ricardo Pi, director of Durst in
Brazil, was one of the speakers at
the Digital Textile Conference Sao
Paulo: “During the congress, we
were able to share with local au-
dience something that has been
going from strength to strength
in Europe and the United States:
the use of fabric for visual com-
munication in large formats. We
compared the difference in terms
of cost and the benefits of soft sig-
nage. We demonstrated this possi-
bility to the participants.”

The commercial manager of
Global Quimica & Moda, Felipe
Simeoni, highlights their presence
at FESPA Brasil and the sponsor-

ship of the Digital Textile Confer-
ence: “We had a very qualitative
participation. It was with great
pleasure that we received our
main clients at our stand, from
large industries around the coun-
try. Global Quimica & Moda'is a ref-
erence in the textile segment and
we administered four lectures. We
shared knowledge and market ex-
perience. We had a day focused on
the textile segment and we were
able to take away content and
market references.”

FESPA
EXECUTIVES
CELEBRATE
RESULTS OF
FESPA BRASIL

During FESPA Brasil 2015, the
executives of FESPA in Europe
were at Expo Center Norte and saw
up close the increasing strength of
the brand in the country with the
second edition of the exhibition.

The president of FESPA, Las-
celle Barrow, reports: “The exhibi-
tion was fantastic. It is absolutely
incredible the number of people
who came this year. Every day
it was crowded. People stay the
whole day at the exhibition. It is
a great opportunity to have FES-
PA in Brazil. The exhibitors were
extremely happy and this is very
good.”

Neil Felton, FESPA’s CEO, says:
“People came to FESPA Brasil to
seek support in finding new busi-
ness and printing possibilities.
We have great opportunities in
this country. Digital printing is
very strong and offers extensive
business opportunities. The visi-
tors are inspiring themselves and
saying that things will change and
improve.”

On his first visit to the coun-
try, ten years ago, Michael Ryan,
FESPA’s Exhibition Manager, was
asked when FESPA would come
to Brazil. “And now we have this
amazing exhibition! Itis a great joy
for the industry. FESPA does not
seek profits. It reinvests its prof-
its in the industry, with seminars,
conferences, and training ses-

sions. We are talking with exhibi-
tors and the printing community
so that we can invest in the best
possible way. We see a great fu-
ture for FESPA here in Brazil”, and
he adds: “From day one, the exhib-
itors stopped me in the corridor
and said: Michael, the exhibition is
excellent. All the companies with
whom | spoke had a great exhibi-
tion. The feedback was very posi-
tive. Something very important is
that the expectations of FESPA are
already big. And the expectations
were fulfilled in Brazil.”

According to William Khab-
baz, International Sales Executive
of FESPA: “We had a high number
of visitors. | heard the exhibitors
at the exhibition who highlighted
the quality of the public. We had a
strong textile segment. Brazilians
are seeking information and the
content part was interesting. Our
policy is to reinvest all our profits
in the market. We do conferences
around the globe and foster the
industry in order to generate new
printing demand, as well as to
show new machines, technolo-
gies, and possibilities. FESPA Bra-
sil 2016 will be bigger and better.

We are always looking for new
markets and we are ready for next
year.”

WRAPCUP
MASTERS SERIES
HAS ANEW
CHAMPION

Another feature that cele-
brated its second edition was the
WrapCup Masters Series Brasil; a
vehicle wrapping championship.
The champion was Eduardo Char-
dosim Stabel, from Porto Alegre
(RS), who triumphed over Marcos
Araujo Pereira, from Diadema (SP),
in the tense final.

Eduardo Chardosim Stabel,
who came close to winning in
2013, came back this year and was
crowned the champion. He at-
tributed his success to 18 years of
experience. For Stabel, “the day-
to-day is very important, because
I have been working in this in-
dustry for many years and | know
that practice is imperative. | will
prepare myself well for the world
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championship, keep working hard,
and to be aware of the innovations
in the market, in order to always
achieve the best results.”

Adriano Medeiros, of Pixel-
Dots, highlighted the progress
shown from the competitors be-
tween the 2013 and 2015: “We were
impressed with the advanced cat-
egory of the twelve competitors.
They all showed excellent prepa-
ration, each one with a unique
method, and Eduardo’s victory
was not a surprise, because he is
atavery high level. We are already
preparing new things for the 2016
competitors!”

DIGITAL PRINTING
IN FOCUS AT
EXPOPRINT
DIGITAL

ExpoPrint Digital demonstrat-
ed several solutions in digital
printing. From prepress and man-
agement software, as well as the
infinite possibilities of web-2-print,
passing through variable data
printing, small runs, on-demand,
labels, through to digital finishing
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and all the substrates that can be
printed, the exhibition was full of
solutions and releases.

The Director of ExpoPrint Dig-
ital and Sales Manager at Canon,
Eduardo Buck, says: “ExpoPrint
Digital / FESPA Brasil was a new
milestone for Canon in Brazil, be-
cause amid the uncertainty of the
economy, we have continued to
invest in Brazil. We brought a new
portfolio to the Brazilian printing
market of equipment which aims
to improve efficiency in the use of
on-demand printing technology.
The launch of the imagePRESS
C800/C60 for quick printers and
the printing of on-demand books
had a great response and was one
of the highlights, alongside the
Oce Arizona 6170 aimed at visual
communication.”

The President of Afeigraf and
Director of Gutenberg, Klaus Tie-
demann, spoke about the results
achieved: “We had excellent visit,
especially with the quality of vis-
itors. ExpoPrint Digital demon-
strated that digital printing is the
focus of the investments in the
printing market. At the exhibition,
Gutenberg demonstrated a Brazil-
ian solution for digital transpromo
printing, which generated a lot of

interest.”

Elaine Almeida, Vice President
of Afeigraf and Marketing Manager
at Ferrostaal, points out that the
exhibition exceeded the expected
results: “The exhibition was very
good. It exceeded our expecta-
tions. We saw a different public,
in search of innovations. At Expo-
Print 2014 many saw our product
and now this year they have come
to us with an actual project in
mind. The seed was planted and
soon we will have our result.”

For José Luis Gutiérrez, Presi-
dent of Heidelberg Brazil, the bot-
tom line was very positive: “The
flow of visitors and the quality of
the public really surprised us. We
confirmed some business in the
area of finishing, and the launches
of the Linoprint line, which explore
special applications and products
with high added value, really drew
the public’s attention. We are sure
that a lot of business will material-
ize from this”, he says.

Sharp chose ExpoPrint Digi-
tal to return to Brazil with a lot of
creativity and interactivity. “Sharp
came to Brazil recently and this is
the first major expressive event in
the country. The reaction of the
people was very positive for us.

Those who already knew the brand saw that we are
back with a force. We presented products and saw
how Brazilians identify with the brand”, says Marcelo
Izar D’Alessio, Marketing Manager at Sharp.

The new president of Ricoh Brasil, Alejandro
Tomaés, participated at the exhibition and witnessed
the success of the company’s stand. “We are very hap-
py with the exhibition. We launched a five-color digital
printer and we were pleased with the visits from the
clients and the dynamic of the stand. The expecta-
tions we had for the show were surpassed.”

Luis Iglesias, Executive Director of Graphic Arts
at Xerox, who was one of the speakers at the Interna-
tional Congress for Visual Communication and Digital
Printing, talked about ExpoPrint Digital: “The positive
point is that the visitation rate was higher than we ex-
pected. Many came to see the new innovations. We
will reap the fruits of what we saw here in the coming
months, from the customers who visited the stand.”

The Senior Manager for Resales, Distribution, and
Retail at Canon, Luciano Quidicomo Neto, highlighted
the good sales during the exhibition: “We are delight-
edto have once again participated at FESPA Brasil. We
got the best out of it for the company with our new
launches, including a color multifunctional printer,
with great results and about 10 sales during the exhi-
bition.” Eduardo Petroni, Superintendent Director at
Canon-0cé, reported the vision of ExpoPrint Digital,
where the new Océ Arizona family was launched and
important contacts were made. “The exhibition was
positive for us, much more than we had expected. The
ultimate goal was achieved.”

Michel Cecilio Junior, Product Manager at Riso,
highlighted ExpoPrint Digital as the ideal place for
Gomagq to be: “It exceeded expectations like every
other year. What we consider to be important is that
ExpoPrint Digital counters that objection about crisis
or market flatness. It brings new things. Here, we can
provide cutting-edge solutions, new developments,
and market niches. We develop a partner relationship
with the customer. And this exhibition enables expan-
sion possibilities for the customer.”

Alphaprint focused on digital printing for Expo-
Print Digital 2015. Hadriano Domingues, Planning and
Marketing Director, says: “In relation to the exhibition,
we focused on the digital part, across the chain of
digital printing. Visitation was good, the stand was
always full. We opened some projects and enjoyed
participating in the exhibition. The bottom line is pos-
itive, with the development of new opportunities.”
Inside the stand, one of the successes was PrintOne,
with the facilities of web-2-print.

Ronaldo Arakaki, Marketing and Business Manag-
er at Konica Minolta, talks about the company’s sat-
isfaction in participating in the exhibition: “We were
pleased with the attendance at the stand and also
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with the deals closed, it was more
successful than we had estimated.
We had a positive return with our
two launches.”

The director of Imidia, Heber-
to Pachon, stressed the public in-
terest in digital printing: “In terms
of digital printing, we saw many
interested people. The exhibition
was a busy one, with real inter-
est, despite the current economic
issues. We had good meetings
during the exhibition. | consider it
to be an exhibition of great quality,
well-organized, with stands and
demonstrations of a high level.”

HIGH-LEVEL
VISUAL
COMMUNICATION
AT FESPA BRASIL
2015

The visual communication
solutions, signage, large formats,
and many other segments were
present at FESPA Brasil 2015. HP
sponsored the International Con-
gress for Visual Communication
and Digital Printing and success-
fully debuted at FESPA Brasil, pre-
senting its Latex line, which was
very well received. Edissa Furlan,
Communication and Marketing
Manager at HP, highlights: “The
exhibition was a pleasant surprise
in this first year for HP. We saw an
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interested quality public, and for
us it is an honor to have reaped
the fruits at the exhibition. We felt
there was a strong demand for
new applications, with entrepre-
neurs seeking creativity.”

For Fabio Colello, Commercial
Director at Aplike, the quality vis-
itation above expectations was
proven: “We measured the interest
of the visitors through registration
forms. We made a great deal of
contacts, 85% higher than expect-
ed. We also managed to close sev-
eral deals during the exhibition.”

Alltak invited one of the world
experts in vehicles, Justin Pate, to
honor their stand. For Alessandro
Campos, “Expectations are always
high because it is an international
exhibition. In 2013, we decided
we wanted to participate, and we
waited 2 years to make it happen.
And it was amazing. We achieved
a great result. Every day of the ex-
hibition was positive for business
and visitation.”

Fernando Schevz, Commer-
cial Manager at Akad, is another
professional who highlighted the
quality of the public as the high-
light: “FESPA Brasil was very inter-
esting. We made many contacts
with a qualified and focused audi-
ence, who came with a real inter-
est in getting to know the Novajet
and Novacut technologies.”

The Commercial Manager at
Mimaki, Danilo Ribeiro, empha-
sized the growth of the exhibition:
“It’s the second edition of FESPAin

which we have participated and
we have seen a good evolution. As
in the first event, 2015 was a qual-
ified decision-making audience,
who were knowledgeable and in-
tended investing”.

The positive expansion was
also noted by Willians Lotti, Product
Manager at Roland: “In the last issue
in which we participated, we saw
that it brings a focused public, and
it brought good business. This year
was no different. We perceived that
the public is interested. Through
the exhibition, we welcomed those
who wanted to invest. The market is
strong, as it is for sublimation.”

Nelson Baker Junior, Com-
mercial Coordinator at Metalnox,
highlights: “We have participated
in the exhibition in Brazil since
its first edition. It is very import-
ant, because it is an international
show and this national edition fo-
cuses on visual communication.
We had the chance to showcase
new opportunities to the market,
both with sublimation and direct
printing.”

FESPA BRASIL
/ EXPOPRINT
DIGITAL IS THE
SPACE FOR
LAUNCHES

A great deal of companies
took advantage of the opportunity

given by FESPA Brasil / ExpoPrint
Digital to launch products within
thedigital printing and visual com-
munication markets. New equip-
ment, software, services, and sub-
strates were seen for the first time.

One example was Imprimax,
which launched more than 150
new product items at FESPA Brasil
which was well received, as Com-
mercial Manager Luciana Ventura
reports. “We are very pleased with
the results obtained and the qual-
ity of the visitors that frequented
our stand. The people here are re-
ally looking to do business, which
is extremely interesting. “The
company sponsored the WrapCup
Masters Series Brasil.

The Technical Director at FIX
Impressoras, Edson Agostinho,
noted that visitors came looking
for to do business: “The visitors
do not want to stop investing. The
launch of our ink was a success,
there was a big impact. For us, it
was a good exhibition. Now, in or-
der to reap the rewards we have
to work. FESPA Brasil brought us
good publicity; customers came
and got to know us. The return
was very good.”

Fabricio Christoff, manager of
J-Teck, highlights the quality and
variety of the public that visited
the company’sstand at FESPA Bra-
sil and got to know their launches:
“We received visits from all types
of customers at our stand, focused
people who came to buy and ex-
pand their business. As many

contacts were interested in our
solutions, we now have to follow
up these leads to get results. That
notion of financial anxiety was not
apparent at FESPA Brasil. In terms
of volume of contacts made, the
exhibition was very good.”

SignSupply, a sponsor of the
WrapCup Masters Series Brasil,
had success with its new logo.
“The bottom line is positive be-
cause of the quality visitors that
attended. We had a great deal of
demand from people interested
in machinery and supplies. This is
very positive for us”, says Markus
Runk, from the marketing depart-
ment of SignSupply.

TEXTILE PRINTING
HIGHLIGHTS

THE GOOD
MOMENTUM AND
GREAT RESULTS
AT FESPA BRASIL
2015

Digital textile printing was a
major highlight at FESPA Brasil
2015. National and international
companies presented their solu-
tions for this ever-expanding sec-
tor and is an excellent investment
opportunity, irrespective of the
economic situation.

Carlos Vargas, Commercial

Manager at BM do Brasil, high-
lighted the qualified and focused
industry professioanls. “Visitors
included directors and techni-
cians with decision-making pow-
er. We saw a good flow of people
and realised that all who passed
through the exhibition visited our
stand. To overcome the economic
crisis, one needs to just work hard.
We are in an industry — digital im-
printing — that is very privileged,
because it is growing. Today, BM
knows it can count on the this
exhibition, and in 2016 we will be
back again even stronger.”

MS Printing Solutions was
a sponsor of FESPA Brasil 2015.
For the Sales Manager at MS, Ana
Figueiredo, overall it was great:
“We had positive results in exhib-
iting as well as sponsoring FESPA
Brasil 2015. Sponsoring the exhi-
bition was important, because we
managed to increase the dissem-
ination of our brand through the
exhibition. And we will be here in
2016, she concluded.

Durst was one of the sponsors
of FESPA Brasil 2015. The direc-
tor of Durst in Brazil, Ricardo Pi,
stressed the strength of the exhi-
bition with a focus on business:
“FESPA Brasil has a very interest-
ing purpose and | can guarantee
that we reached the planned ob-
jective: it is a business exhibition.
The public comes to do business.
We brought a machine that was
unknown in South America and
we had many clients who were
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able to see the equipment operat-
ing. The main point is that it is an
exhibition with a focused and de-
termined audience.” The company
presented its solutions alongside
its representative, Vinilsul.

Epson amplified their success
obtained at FESPA Brasil 2013. Ac-
cording to Evelin Wanke, a special-
istin Epson products for the Large
Formatline, “FESPA Brasil was very
interesting from day one, busy
and with well-qualified custom-
ers. We have already confirmed
some business and the conclu-
sion is extremely positive, just
like with FESPA Brasil 2013, which
had already proved beneficial for
Epson. We had high expectations
and the exhibition has responded
well to these expectations.” The
company heavily promoted tex-
tile printing, with equipment and
sponsorship of the Digital Textile
Conference.

Paolo Torricella, Area Sales
Manager at Reggiani Macchine,
debuted with quality: “Itis the first
FESPA Brasil in which we have par-
ticipated. The exhibition was very
good for the presentation of our
high-speed hybrid equipment.”

EXHIBITORS
FROM AROUND
THE WORLD
HIGHLIGHT THE
FOCUSED PUBLIC
AT FESPA BRASIL
/ EXPOPRINT
DIGITAL

Globally renowned brands
were present during the four days
of FESPA Brasil 2015, and they
were able to present their releases
to a well-qualified public. Repre-
sentatives and professionals from
around the world participated and
saw good results.
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Seweryn Wiciak, Export Man-
ager at Opus, felt a positive differ-
ence in relation to the exhibitions
in Europe: “We were surprised by
the amount and the big interest of
the visitors to FESPA Brasil, espe-
cially when compared with the ex-
hibitions in Europe. Here we felt a
greater potential, with the people
actually making an appearance at
the stand.”

Pedro Sousa, Technical Sup-
portand Product Specialist at Cal-
dera, highlighted the expansion
of the brand during FESPA Brasil
2015: “We had very good visibility
in comparison with other exhibi-
tions. We managed to form a rela-
tionship with the visitors and also
with other exhibitors, in important
B2B business, proving that it is an
exhibition really dedicated to busi-
ness.”

Edsel Lonza Jr., Director of LZ
Consulting, successfully debuted
at FESPA Brasil 2015: “We were
surprised by the great success of
the exhibition. We received a num-
ber of leads from both national
and international visitors. For us,
the show was extremely positive
and the participation was well
worth it”, and he also highlighted
the seminars: “FESPA is always
concerned with making the event
educational, and the Brazilian
market really needs this. It was a
pleasure for our associate to host
one of the sessions and we had a
lot of feedback which was positive
and we intend to do even more.

Rogério Pinho, from Alpha-
Graphics, talks about the com-
pany’s success at the exhibition:
“We have been present in the past
editions of the exhibition, and this
was one of the best that we have
participated in, with our stand full
the whole time. The public came
to do business and for us this was
very positive. The 3D printing drew
alot of attention.”

Marketing Coordinator at ZAP,
Gustavo Varella, reports: “At our
stand we had a very good flow of
key customers. We managed to

interact very well with existing and
prospect and customers. We now
hope to increase our market share
in Sdo Paulo and throughout Bra-
zil.”

The Commercial Director at
4rag, Helio Oliveira, stresses their
debut at the exhibition: “| found it
to be quite interesting, | was posi-
tively surprised. We received high
interest, with a lot of traffic to our
stand for the products and ser-
vices offered. My overall impres-
sionis a very positive in relation to
what we had imagined.”

Andrea Costa presented the
Isidora platform: “Isidora is par-
ticipating in the third ExpoPrint
exhibition, and once again it was
very productive. The public was
interested and really liked this
web-2-print  solution.The Mar-
keting Manager at OKI, Marcelo
Cerri, highlights: “We brought our
equipment with white toner. The
product was very well received,
with lots of people interested. The
people loved our products which
will result in good business.”

DIVERSITY OF
POSSIBILITIES

For those who wanted to ex-
pand their business or to discov-
er solutions that improved their
company’s portfolio, FESPA Brasil
/ ExpoPrint Digital fully met all the
needs. The stands had a variety
of services and solutions, encom-
passing key sectors throughout
the print chain.

Ricardo Ottolia, who is re-
sponsible for the commercial
area of Endutex, states: “| can say
with great satisfaction that the
show was very positive overall.
It surprised and exceeded ex-
pectations. A really focused pub-
lic, with an eye on business, who
cameinsearch of new things and
different products. And Endutex
offered something special to
these visitors.”

The CEO at Cotaprint, Thiago
Cid, managed to promote their
graphic quotations website to
visitors: “The exhibition was very
good for us. We wanted to pro-
mote our website to printing en-
trepreneurs and end users alike,
and we managed to do this. In our
stand we received a varied selec-
tion of visitors and we received
many leads.”

The Commercial Director at
Vitor Ciola, José Eduardo Ciola,
emphasised the good attendance:
“Our stand was busy. This was the
third time we have come to the
exhibition — since 2011 for Digi-
tal Imaging — and we always see
interested people who want to
invest. Once again the organiza-
tion was very good.” Also showing
enthusiasm was Luciano Santana,
Commercial Director at Mettalfor-
ma, who presented its laser cut-
ting solution: “The exhibition was
better than expected in terms of
business, surpassing our expecta-
tions.”

QUALIFIED PUBLIC
THAT IS READY TO
INVEST

FESPA Brasil / ExpoPrint Digi-
tal is known in the market for be-
ing an exhibition that attracts the
right public: decision-making en-
trepreneurs, ready to do business
and invest in solutions that will
transform their companies. During
the exhibition, these visitors got to
know the exhibitors, exchanged
contacts, and have already com-
pleted relevant negotiations. In to-
tal, there were 14,236 visitors from
all regions of Brazil and also from
other countries.

An entrepreneur in the textile
field, Teodomiria Ribeiro de Mo-
raes, came from Salvador (BA).
With an interest in entering into vi-
sual communication, he approved
of the solutions: “I really enjoyed
it, there are many options and in-

novations. The technology is help-
ing a lot in our business and | was
impressed with what | saw. | got
some contacts for me to contact
lateron.”

Commercial manager Santia-
go Francisco da Silva, from Mogi
das Cruzes (SP), wanted to see
the releases up close: “I work in a
resale outlet and I visited the exhi-
bition in order to get to know the
large format printers, given that
we are getting customers in this
segment. The exhibition is very
good for those who work in large
format. The new products were re-
ally notable.”

Herick Ghenov, an entrepre-
neur from Guarulhos (SP), partici-
pated in order to seek investment
opportunities: “Besides the trends
in new technologies, | wanted to
know what’s new in the market
and study new investments in
order to meet the increased cus-
tomer demand. With each day that
passes, the customer is becom-
ing more concerned with visual
communication. Even inside their
homes, people are using printing;
for example, in decoration. We
are concerned with meeting that
demand. And where there is de-
mand, there is investment.”

The entrepreneur Gelne Na-
scimento Sousa, from Capim
Grosso (BA), talks about his im-
pression of FESPA Brasil 2015: “It
is a well-rounded show, with many
new product innovations. | found
everything | was looking for. It was
a positive experience coming here,
it served me well, and | am already
scheduling to come next year.”

Student of Graphic Design,
from Caieiras (SP), Guilherme Can-
dido da Silva, came to get to know
different solutions: “We are pro-
ducing a magazine and we came
to check out graphic production
solutions. We want to know more
about printing and supplies. It was
very interesting to see the diversi-
ty of paper and the print quality.
The visit was well worth it.”

Joyce Silva Fonseca, acommer-

cial sales manager from Belo Hor-
izonte (MG), took advantage of the
exhibition to make contacts. “We
work with visual communication
and sublimation. | came in search
of customers and to offer our work.
I saw people specifically from this
segment. It was what we were look-
ing for. We exchanged cards and
contacts, which was excellent.”

Otavio Aguiar, from Sao Paulo
(SP), is a director in the printing
industry. “It’s the first time | have
visited the exhibition. It was in-
teresting because there is a huge
range of services and products, as
well as machinery and supplies.
It opens up a wide range of pos-
sibilities for those working in the
industry.”

Mariano Vasquez is an entre-
preneur from Chile and came with
his business partnerin order to in-
vest: “We came to Brazil to expand
our business possibilities. We
want digital printing equipment to
run alongside our offset presses,
in order to offer something more
to customers.”

Luis Ortiz Montero resides
in Peru and returned to Brazil to
fulfill his plans: “I came last year
to ExpoPrint 2014 and since then
I have been studying what would
be the best option for my compa-
ny. Now is the time to invest in the
chosen equipment.”

Another South American vis-
itor was Matias Hurtado, from
Uruguay: “I'm always visiting the
exhibitions in order to learn about
the printing trends. And what | saw
here at FESPA Brasil impressed me
very much. | am very interested in
digital textile printing.”

ExpoPrint Digital and FESPA Brasil con-
tinue spreading news related to the
digital printing and visual communica-
tion markets on their internet channels.
Visit the websites expoprintdigital.com.
br and fespabrasil.com.br, “like” the
pages facebook.com/expoprintdigital
and facebook.com/fespabrasil, and
follow on Twitter: @expoprintdigi and
@FespaBrasil.
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